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In the judgment of the Price Admin- 
tor the maximum prices established 
y this Maximum Price Regulation No. 
598 are and will be generally fair and 
equitable and will effectuate the purposes 
of the Emergency Price Control Act of 
1942 [§ 50.1] as amended; the Stabilization 
‘Act of 1942 [§ 50.1a], as amended, and 
Executive Orders No. 9250 [§51.2b], 
No. 9328 [§ 1.27], and No. 9599 [§ 1.42]. 
A statement of the considerations in- 
volved in the issuance of this regulation 
has been issued simultaneously herewith 
and filed with the Division of the Federal 
Register. 


ARTICLE I—SCOPE OF THIS 
‘REGULATION 


\1. Articles covered. This regulation 
covers sales of new household mechanical 
refrigerators manufactured on or after 
July 1, 1945. 


' & Persons and transactions covered. 
This regulation covers all sales and de- 
liveries by any person of household me- 
chancial refrigerators manufactured on or 
after July 1, 1945. 


_ &. Definitions. As used in this regula- 
tion. | 


(a) “Refrigerator’ means any new 
household mechanical refrigerator of the 
type commonly used in the home which 

rates either by compression or by 
rption and which has a food storage 
capacity of 16 cubic feet or less. 


(b) “Manufacturer” means any person 
operating a plant or factory which manu- 
factures or assembles refrigerators, or a 
person who regularly sells private brand 
refrigerators to distributors, or a person 
who sells to purchasers for resale private 
brand refrigerators for which he owns 
or controls patterns or dies. 


(¢) “Distributor” means any person who 
is not a “manufacturer” and who in the 
course of trade or business buys completed 
refrigerators for re-sale to persons other 
than ultimate consumers. 

(4) “Dealer” means a person who buys 
éompleted refrigerators and re-sells them 
to ultimate consumers. 


te) “Ultimate consumer” means a person 
bg purchases a refrigerator for his own 


() “Person” includes an individual, 
tion, or any othér organized group; 
legal successors or representatives. 


(g) “Class of purchaser” means any pur- 
chaser or group of purchasers to whom 
the seller had an established practice 
during the period October 1-15, 1941 of 
selling the same type of article at prices 
different from those charged other pur- 
chasers, or groups of purchasers. A class 


of purchaser may be a single purchaser 
or a kind of purchaser (for example, an 
exclusive distributor, mail order estab- 
lishments, department stores, etc.) or pur- 
chasers located in a particular area (for 
example, a distributor in the New England 
States, etc.) or purchasers who buy in 
particular quantities (for example, dealers 
who buy in quantities of 5 or more) or 
purchasers who buy under particular con- 
ditions of sale (for example, 2% cash dis- 
count for payment within 10 days, net 30 
days, long term credit, sales on a delivered 
basis, etc.). 


Any purchaser, kind of purchaser 
or purchaser on certain terms or condi- 
tions of sale which the industry has gen- 
erally recognized as constituting a sepa- 
rate class of purchaser, and for sales to 
which the seller does not have a ceiling 


price established by or under this regula- . 


tion is a new class of purchaser for that 
seller. A manufacturer’s ceiling prices for 
sales to a new class of purchaser must be 
established under Section 10 of this 
regulation. 


ceiling prices. Unless an order issued 
under this regulation provides otherwise, 
a manufacturer’s ceiling price for each 
model refrigerator is the price in effect 
to each class of purchaser on March 30, 
1942. If. on that date, on any particular 
model, the manufacturer had a price in 
effect for sales to one or more classes of 
purchasers, but not for sales to others, 
then the ceiling price to the class of pur- 
chaser for whom the manufacturer had 
no price for that model shall be the price 
calculated by applying to his ceiling price 
to any class of purchaser for that model, 
the differential between the two classes 
which the manufacturer had in effect 
October 1-15, 1941. 


(b) Reports of ceiling prices determined 
under this section. Every manufacturer 
for whom a ceiling price is fixed by this 
section must send to the Office of Price 
Administration, Washington 25, D. C., on 
or before November 10, 1945, a written 
report which states the model designation 
of each model so priced, the ceiling prices 
fixed for sales of this model, and the class 
of purchaser to whom each ceiling price 
applies. 


5. Repricing by special order. Refrig- 
erators are a reconversion product for 
which adjustments in ceiling prices are 
found by the Administrator to be war- 


ranted in accordance with the reconversion 


pricing policy embodied in Amendment 
67 [§ 318.51b] to Maximum Price Regula- 
tion 188 and approved for industries not 
subject to Maximum Price Regulation 188 
by Directive 78 [§ 27.46] issued by the 


Text of OPA Refrigerator Price Order MPR 598 
Governing Sales of ‘Reconversion’ Models 


Office of Economic Stabilization. Accord- 
ingly, orders may be issued under this 
section, adjusting ceiling prices estab- 
lished by Section 4, to reflect legal in- 
creases (over 1941 factory costs) in the 
manufacturer’s material prices and basic 
wage rate schedules of factory workers 
since October 1, 1941, together with a 
profit factor as determined by this Office 
equal to his own average net profit mar- 
gin (before income taxes) for the period 
1936-1939 or one-half the average industry 
profit margin for that period, whichever 
is higher. In determining the amount of 
any adjustment here authorized, the Office 
of Price Administration will act on the 
basis of the cost information called for 
on OPA Form 663-2445, calculated in ac- 
cordance with the accompanying instruc- 
tions, 


Adjustments may be made under this 
section for manufacturers eligible to apply 
for an adjustment under Supplementary 
Order No. 119 [§ 286.1]. Applications filed 
after November 10, 1945 will not be con- 
sidered under this section but will be 
processed and adjustments granted in 
accordance with the terms of Supple- 
mentary Order No. 119. 


6. New or changed models in 
minor (a) A manufacturer's 
ceiling price for any model of refrigerator 
he produces which does not differ by more 
than a “minor change” from another model 
for which he has established ceiling prices 
are the ceiling prices of the model already 
priced. Any change which reduces the 
quality, efficiency, convenience, or safety 
of operation of the refrigerator being 
changed is not a “minor change.” 


(b) For the purpose of this regulation 
only the following changes are minor 
changes: 


1. Cabinet frame and panels, not in- 
cluding the door. 


(i) Changes in the gauge of sheet metal 
or modifications in the design of castings 
provided that the total net change does 
not amount to more than three pounds. 


(ii) Changes in breaker strip or 
moulding materials except that the sub- 
stitution of black strips or moulding for 
lighter colored materials is not a minor 
change. 

(iii) Changes in insulation materials. 


(iv) Changes in finish except that sub- 
stitution of synthetic enamel for porcelain 
enamel and reduction of the number of 
coats are not minor changes. 


2. Cabinet equipment and accessories. 


(i) Changes in the location, material, or 
finish of evaporators except that the 
omission or addition of an evaporator 
door and any change that reduces or in- 
creases the cubic capacity of the cabinet 
more than 10% are not minor 


Reontered as second-class matter Oct. 3, 1936 at the post office at Detroit, Mich.. under the Act of March 3, 1879. Copyright, 1945. 


Vol. 46, No. 9, Serial No. 867 
in Two Parts, Part Two 


ate p Seria te Be eee NE ee NA OED EE, I OLES, eons Sa oe NT LO he aS SUC rarer EP OW ey meres ee RET! Fe AU us le ESTE a CUES aR nate PER ISP IR oh as iene UR tra, ee AER aN RT ROUT ante OER 6 oe Mane, 
“ap agit = eae NAL Seek PON EM ph ON RT one ee eae ee RE Tay TN om FOR AGG pa Seo te aan OO ay CRT Some ee LOE ee pel ce aie i Becta cl Soh eet oe awe.) See ee Pa eto ts. 
Sit ase es ae Ss cis Sine Me PRED, an das be Ss Hale gh ASE widened Soe Ra ret chm AL as leg oath vy ay alba Sap aed Beal ae re te Rea a a POR A oa aoe Sk i de : 
aS gr ile oe Mery es a eal am ance tle Rl ae OU eee teak pee an Oe aca ei en rsh ees ee oy, Son cat nen Se Wen RENE eat RTI Rte laotiaa, rari see ae eee ely AYRE ERO ORE ORR MES yu Tee 
Pe Nt pel al ee ie oe A ae Pe a: lie AES a Se Sai a BA tlh A SP al ae aI ir Re re A al TAY i Se crab Ra i a pers at Waals Vio mice at foe A gt pac gore Set 
OU ay RP eee ey em Op Td aes ashe Aa aa a alee env Se qe ey ae Pe en te eee ga ee ee nag ce) Samat ens Sein Peace Ax eee Ee pe Sh eh las ig the - gS ae RG it ghtape ARE Ae ee eS ea 
BaD is Lk bak Su ILE onc PPE a Beh pe I RR re ere (2 hopes aa as Sa ions ee ee Sie Sel ag Babes ve ky ee ae pa en yt Same a cee aeRO at abi a aia EM Ac cal 
a PE RR RTS Gans the ae erie Betis eee : ies ae Rite SW Paes en aa ee PP oe ee ah Sorat oy, te WR hr, gi te RI 
PT FE Re DRT epee Ee Ee, Saar SPER ISDE Se yee ae lara Be Meg pe Pei Sah Se eer Bee me od te ae od he og FP neal ls SP ne itera te ne te 
of Ea ae geri Ce a ee ten eae coe me itere os ren aetna aS «og tig 882 OSE Ses BRA ean eae tale ine eR BEM a aia beat Aa age pO! eg & oy 
te aia cng . 7 . : : a i ? ; : : . ef / as : ; ea 
ye wey i os tb 
. ne 
R303 TIS 
» [a > SSO RRS RRR Sat SS SERS NES 
Re a Sm eee re ae RS CR Se 
Rey BF a ee SSS Ye tet Se 
Us Nae CONDITIONING AND i ae , 
eel / Seam WN ERS eS & 2 AX : : Se ; 
ae ” Sh BR See Rt : $ ee Rae gS “ Pee a 3 
> ah 's > TT Reree er  ae . a PR cs J € Ee 
eee \\0 Mtn 2 Pe ; x . are Ree ee 2 
ek oiMunsa” TPS s 8S 8 £ #3 eg # Lae LS y Ae 
ee ba, co ge 3S se I & S of f SS & SSR oa on a e a s 
UN CO ee fe Ve. iia 8 x if Re Weg he" Sar 
’ . Bo ce sSEEEee OR 
a ARTICLE II—MANUFACTURERS’ ee 
Pe 4. Models which had ceiling prices on 
ee —_ ——_ 
; = a 
o> Pn - 3 a < 
a = : ; gt , ; ‘ y : “¢ : 
wa ve ; i ‘ i be = : > aan +4 Yes a \ : : oe : ‘ Rew 3 
= ae y ey “l, ‘ ms AOS re Sastre bie ; % cs > ’ : ¢ x y . 
Re | Wei oe > ae: ce a - 


“(i Ol es in shelf-Onish:-.----> 


do not reduce or increase the total shelf 
area by more than 10%. Inter-changing 
sliding and non-sliding shelves is not a 
minor change. 


(iv) Changes in material for ice trays, . 


except that any change which alters the 
‘tray capacity is not a minor change. 
(v) Changes in design or location of 
defrost trays, meat keepers, hydrators and 
bins except that any change that alters 
the capacity of any of these items by 
more than 10% is not a minor change. 


8. Cabinet door and fittings. 


(i) Changes in material, design, or loca- 
tion of nameplates. 

(ii) Changes in material or location 
of hardware except that changes in the 
cost of the hardware exceeding 25 cents 
are not minor changes. 

(iii) Changes in gasket design or 
material. 
~ 4 Electric wiring and switches. 


(i) Changes in electric wiring, light 
and switches except that the elimination 
of any light or switch is not a minor 
change. 


6. Machine parts and controls. 


. (i) Changes in the location of the motor 
A Bn burner, tubing, restrictor, 


condenser, control, or relay. 
(ii) Changes in the kind of refrigerant 


(c) A manufacturer who makes a minor 


change in any model of refrigerator shall : 


keep available-for the inspection of’ the 
Office of Price Administration for so long 
as the Emergency Price Control Act, as 
amended, remains in effect, a record of 
every such minor change, showing the 
model designation of the model being 
changed and a description of the minor 


changes being made. 


’ @ Mew or changed models. involving a 
change, not a minor change. (a) Pricing 
formula. ‘A manufacturer who cannot find 
his ceiling price for a new or changed 
model under Section 4 or 6 or under any 
‘order issued under this regulation, but 
who has a ceiling price established for 
‘a comparable model, shall determine. his 
ceiling price for the new or changed 
‘model according to the following formula: 


(1) He shall find the model of refrig- 
erator for which he has a ceiling price 
which is comparable to the model being 
priced. The “comparable” model is the 
one which is most like the refrigerator 
being priced in design, construction, and 
operation, which is closest to it in unit 
direct cost, and which is distributed 
through similar trade channels. If a 
refrigerator on which minor changes have 
been made is subsequently used as the 
comparable model in pricing a new or 
changed model, the cost of the comparable 
‘model shall be computed on the basis of 
the cost to make the refrigerator without 
the minor changes. 


(2) He shall find the current unit direct 
cost of ‘the comparable model. Current 
unit direct cost means the cost of direct 
‘materials and direct labor computed on 
the basis of (i) his normal production 
volume and his normal material price 
practices; (ii) current material prices paid 
not to exceed ceiling prices; (iii). wage 
rates in effect at the time the report is 
prepared; (iv) labor efficiency and mate- 
rial waste allowances determined at the 
time of or just prior to the preparation 
of the report. For the purpose of this 
section, direct material and direct labor 
do not include any items of factory 
expense or burden, pattern and tool and 


shipping expenses, royalties, 


(ili) Changes in shelf arrangement which | 


die costs, production engineering, ware- 
housing and , 


and items of selling, general ‘and admin- «° 


istrative expense. If he is not producing 
the comparable model, he must, neverthe- 
less, compute the current direct cost on 
the basis described above. 


(3) He shali find the direct cost of 
the model being priced on the same basis 
as'.described in ‘subparagraph (2) in a 
manner consistent with the computation 


‘of the current unit direct cost of the 


(4) He shall find his mark-up factor 
by dividing the ceiling price of the com- 
parable model by its unit direct cost. He 
must use his ceiling price to the class of 
purchaser (distributors, dealers, mail 
order houses, etc.) who buys from him 
in the greatest volumes. 


(5) He shall multiply the unit direct 
cost of the model being priced by that 
mark-up factor. The result is his ceiling 
price to the class of purchaser used in 
subparagraph (4). His ceiling prices to 
any other class of purchaser for the 
model being priced must. be calculated 
on the basis of the percentage differential 
bose ag A my in — during the period 

ts) - 1941, for sal that class 
of purchaser. heed 


(b) Reporting and waiting 
(1) If a manufacturer uses this section to 
find his ceiling price, he may not without 
special authorization sell, offer to sell, or 
deliver the refrigerator until his ceiling 
price has been approved by the Office 
of Price Administration. To receive that 
— a Le map ap must comply 
e reporting and waiting provisions 
which are stated below. " ” 


(2) The manufacturer must report the 
price which he has arrived at under this 
section on OPA Form 6067-2820 provided 
for that purpose giving all the information 
called for by that form, or if he cannot do 
sO, an explanation of the reasons he ‘can- 
not. These forms may be obtained by 
him from the Office of Price Administra- 
tion, Washington, D. C., and his report 
must be filed there. With the form he 
must include an illustration and specifica- 
tions of both the new and comparable 
models. If he receives a written acknowl- 
edgement and approval of his report, he 
may proceed at once to sell the refrigera- 
tor at the reported price. Fifteen days 
after mailing the report (or all additional 
information: which may have been re- 
quested), in the absence of a contrary 
oe — the th of Price Admin- 
istration, he may t his re 
as his ceiling price. Te ee 


The manufacturer may not, however, 
unless he is specifically authorized to do 
so, deliver any article priced under this 
section until he has ascertained the retail 
ceiling prices for the article and has com- 
plied with the tagging requirements of 
Section 17, 


8 Downward adjustment of certain 
prices established or reported. Prices 
established or reported under Sections 
6 or 7 are subject to reduction at any 
time by written order of the Office of 
‘Price Administration if (1) the price ap- 
‘pears to be out of line with prices estab- 
lished for similar models taking into 
account the manufacturer’s relationships 
with -other- manufacturers during the 
‘base period, or (2) the price is too high 
in comparison with the manufacturing or 
selling conditions actually experienced, or 
(3) the price is found to be incorrect 
under the provisions of the applicable 
pricing method. Any reduction under this 
section will not-be retroactive. — 


9. Ceiling prices fixed by special order. 
If a manufacturer cannot apply the for- 
mula in Section 7 because he has no com- 
parable model, then his ceiling price for 
sales to a particular class of purchaser is 
the price specifically authorized by the 
Office of Price Administration for such 
sale, in line with the level of ceiling 
prices fixed by this regulation. Applica- 
tions for the establishment of such prices 


D. C. The manufacturer may not, except 
in the case of sales to the U. 8. or Allied 
Governments (see Section 18 below), sell, 
offer to sell, or deliver a refrigerator for 
which a ceiling price must be fixed 
under this section prior to specific au- 

7 Office. of Price 


7 


Applications under this section shall 


contain a detailed breakdown of ‘the unit - 
direct costs of the new model (computed -.. 


in the manner set forth in Section 7 (a) 
(2) ), a list of the major specifications of 
that model, a photograph or other illus- 
tration of that model, and the 

turer’s proposed ceiling prices for -sales 
to each class of purchaser. 


10. Ceiling prices for 
classes of purchasers. If a man 
cannot find his ceiling price for sales to 
a particular class of purchaser under any 
of the preceding sections of this regula- 
tion, or under any order issued under this 
regulation, he shall apply’ for the estab- 
lishment of ceiling prices or ‘a method 
of determining his ceiling prices for: sales 
to that class of purchaser. The applica- 
tion shall be made by letter to the Office 
of Price Administration, Washington 25, 
D. C., and shall indicate the classes of 
purchasers for sales to whom prices are 
to be fixed. 1 < o 


In addition; the application shall set 
forth the manufacturer’s proposed ceiling 
prices for those sales. An order will be 
issued under this section establishing 
ceiling prices or a method of determining 
ceiling prices in line with the level of 
ceiling prices fixed by this regulation. 


certain 

quired by this regulation to file a report 
under Section 7 or to apply for the estab- 
lishment of a ceiling price under i 

9 or 10, and he fails to do so, or he fails 
to provide any of the information required 
in these sections, the Office of Prite 
Administration may, on its own motion, 
issue orders. under this: section: fixing 
ceiling prices for the manufacturer’s sales 
in line with the level of ceiling ices 
established by this regulation. 

prices so established will be effectivé’ as 
of the date of the first sale. . 
12. Reports, catalogs, and price’ lists. 
(a) Every manufacturer of articles cov- 
ered by this regulation must notify ‘the 
Office of Price Administration whenéver 
he changes the model designation of any 
refrigerator in his line, and whenever. he 
adds a new model to his line. This report 
may be made by letter and must give 
the model designation of both the model 
changed and the new model. This re- 
port must be mailed within three: days 
after the change or addition is made, The 
reporting requirements of this subsection 
are in addition to, and do not supersede, 
the reporting requirements of Section 4 
of this regulation. 


(b) Every manufacturer must file with 
the Office of Price Administration, Wash- 
ington 25, D. C., a copy of every catalog 
and price list for refrigeratars issued. by 
him or in effect on or after March. 30, 
1942. In addition, every manufacturer 
must file a copy of every notification he 
issues to the trade after the. effective date 
of this regulation .concerning new prices, 
changes in prices, or changes in terms, 
discounts, or allowances. ; 


Copies of these notifications must. he 
filed within 10 days after they have been 
issued to the trade. 


manufacturer's ceiling prices for a refrig- 
erator have been de ed under this 
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distributors by order. Whenever the the 
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regulation, an order may be issued fixing 
ceiling prices, or' a method of determin- 
ing ceiling prices for sales of the refrig- 


erator by distributors. Distributors’ ceil- _ 


ing prices established by an order under 

this section supersede any ceiling prices 

established under any other provision of 
. for those sales. 


14 Distributors’ ceiling prices. Unless 
the distributor's ‘ceiling price for salés of 
a particular model of refrigerator to a 
particular .class. of purchaser has been 
established by an order issued under Sec- 
tion 13, he shall determine his ceiling 
price under the first applicable rule of 
the following: id 


Rule 1. If the distributor quoted the 
identical model (or a model differing from 
it by minor changes only and . priced 
under Section 6) to the same class of 
purchaser at any time between-March 30, 
1942, and June 30, 1945, inclusive, he finds 
his ceiling price for such a ‘sale as 
follows: : 


(a) He first ascertains his ceiling price 
fixed for that sale by Maximum Price 
Regulation No. 110 [§ 310.37b], less any 
warehousing allowance included in it 
under Section 10 (b)(2) of that regulation. 


(b) He then multiplies that figure by 


(c) The result is his ceiling price for 
that sale under this regulation. 


Rule 2. If the distributor quoted the 
identical model (or a .model differing 
from it by minor changes only and priced 
under Section 6) between March 30, 1942, 
and. June 30, 1945, inclusive, but cannot 
use Rule 1 because he did not quote a 
price for sales of that model to that 
‘particular class of purchaser, then his 
ceiling price for that sale is his ceiling 
price to any other class of purchaser as 
determined under Rule 1 adjusted to re- 
flect his differential in effect during the 
period October 1-15, 1941, on sales to that 
particular class of purchaser. — 


Rule 3 If a distributor cannot use 
Rules 1 or 2, his ceiling price for a. sale 
of a particular model to a particular 
class of purchaser is the ceiling price es- 
tablished under Rules 1 or 2 for:such a 
sale by his ‘most closely competitive 
seller of the same class.” A distributor’s 
“most closely competitive seller of the 
same class’ is a distributor who (a) is 
selling .the identical model of refrigerator 
to the same class of purchaser, and (b) is 
located nearest to the seller. 


Rule 4. If a distributor cannot other- 
wise find his ceiling price for a particular 
sale, his ceiling price for that sale is the 
price established by the Office of Price 
Administration in an order under this 
section. An application under this rule 
shall state the name of the manufacturer 
of the refrigerator being priced,. its model 
designation, the classes of purchasers to 
whom the applicant proposes to. sell the 
refrigerator, the ceiling prices he proposes 
for such sales, and a statement of the 
reasons why he cannot use the other rules 
in this section to fix his ceiling prices. 
Until ceiling prices are fixed for his sales 
by an order under this section, a dis- 
tributor whose ceiling prices must be 
fixed under this rule may not make sales 
or deliveries of any model covered by 
his application. tes 


prices (a) Prices 
24, Appendix A. 


15. Dealers’ ceiling 
set forth in Section 
A dealér’s ceiling price for sales.of a 
particular . model of. refrigerator is the 
applicable price set forth in Section 24, 
Gee aa ee es "ESS. i ee 

(b) Credit charges. (1) Dealers who 


during the period October 1-15, 1941, 
collected a separately stated additional 
charge for the extension of credit on sales 
of refrigerators, may collect a charge for 
the extension of credit under this regula- 
tion, not exceeding such charge during 
the period October 1-15, 1941, on a similar 


gale-on similar terms to the same class 
of .purchaser. - Dealers who did not -so 
state and collect an additional charge, 
may collect a charge for the extension 
of credit only on installment plan sales; 
and the charge shall not exceed the sepa- 
rately stated additional charge for the 
extension of credit on a similar sale on 
similar terms to the same class of pur- 
chaser during the period October 1-15, 
1941, by the dealer’s closest competitor 
who made a separately stated charge. 


An installment-plan sale as used in the 


above paragraph means a sale where the 
unpaid balance is to be paid in install- 
ments over a period of either (i) six 


’ weeks or more from the date of sale in 


the. case of weekly installments, or. (ii) 
eight weeks or more in the case of other 
than weekly installments. 


(2) All’ charges for the extension of 


-eredit shall be quoted and stated sepa- 


rately. Any charge which is not quoted 
and stated separately or which otherwise 
does not conform to this subsection, shall, 
for the purposes of this regulation, be 
considered to be part of the price charged 
for the refrigerator sold. 


(3) No dealer may require as a condi- 
tion of sale that the consumer must buy 
on credit. 


ARTICLE IV—GENERAL 
PROVISIONS 


' 16. Sales invoices. Every manufacturer, 
distributor, and dealer who sells a refrig- 
erator after October 22, 1945, shall fur- 
nish every purchaser with an _ invoice 
showing the date of sale, the name and 
address of both the buyer and seller, the 
model number of each refrigerator he 
sold, the price charged, the quantity of 
each model sold, the terms of sale, and 


‘the nature and amount of any additional 


charges. .Every seller must keep a copy 
of every sales invoice available for inspec- 
tion by the Office of Price Administration 
for so long as the Emergency Price Con- 
trol -Act of 1942, as amended, remains 
in effect. 


17. Tagging. (a) No person may sell 
at retail any refrigerator covered by this 
regulation unless there is attached to the 
refrigerator a label containing the OPA 
retail ceiling price for sales of the refrig- 
erator by the seller. 


(b) On and after November 7, 1945, no 
manufacturer may ship any refrigerator 
covered by this regulation to a distributor 
or dealer unless there is attached to the 
inside panel of the refrigerator door a 
label containing the OPA reétail ceiling 
price of the refrigerator, a description of 
the area in which that price is applicable, 
the brand name and model designation of 
the refrigerator, a statement that the 
price includes delivery, five-year war- 
ranty, federal excise tax and installation 
to facilities provided by the consumer and 
a statement that the label may not be 
removed until after the refrigerator is 
delivered to the ultimate consumer. 


18.. Sales to the United States and 
Allied Governments. (a) The ceiling price 
for sales to any agency of the United 
States Government or to any Allied Gov- 
ernment by any seller other than a manu- 
facturer of any refrigerator covered by 
this regulation shall be the seller’s low- 


est ceiling price for sales of the refrig- 
erator. 


‘ (b) A manufacturer may sell and de- 
‘liver, and tentatively collect a price for, 


any refrigerator which is sold by him 
directly to any -agency of the United 
States Government or to any Allied Gov- 
ernment prior to the establishment of a 
ceiling price for sales by the manufac- 
turer to that class of purchaser. The 
manufacturer must, however, inform the 


- buyer that the ceiling price is still to be 


established under this regulation, and he 
must refund any amount collected which 
is in excess of the ceiling price approved 


or established by the Offite of Pricé Ad- 
ministration. Within ten days after the 
manufacturer has entered into a contract 
for such a sale, he must file a report or 
an application as provided in Sections 7, 
9, or 10, whichever. is applicable. ; 


19. Terms of sale. Unless this regula- 
tion or an order issued under it provides 
otherwise,’ each ceiling price established 
by or under this regulation is subject to 
each seller’s terms, allowances, discounts 
and price differentials no less favorable 
than those he had in effect for similar 
sales during the period October 1-15, 1941. 


20. Relation of this regulation to other 
price regulations. (a) The provisions of 
Revised Price Schedule 102 and Maximum 
Price Regulation No. 110 do not apply 
to sales and deliveries covered by this 
regulation except that all records which 
‘Sellers were required to retain under 
those regulations must be kept and. made’ 
available by them for inspection by the 
Oftice of Price Administration for so long 
as the Emergency Price Control Act of 
1942, as amended, remains in effect. 


(b) The ceiling price at which an 
article covered by this regulation may be 
exported by any person shall be deter- 
~— = ne es with the provisions 

e Secon vised Maxim 
Price Regulation [§ 300.2]. ee 


21, Modification of provisions of this 
regulation. The provisions of this regula- 
tion as applied to classes of commodities 
panes os thereto may be modi- 
‘ y orders of general a 
issued under this section. ee 


Orders may also be issued under t 
section, at the request of a 2 Ng 
altering his zoning practices and prices, 
and those of his distributors accordingly, 
when it appears that no increase in the 


general level of prices 
ol caver p for refrigerators 


_22. Compliance with the regulation. 

(a) No buying or selling at over ceiling 
prices. Regardless of any contract or 
other obligation no person shall sell 
offer to sell, or deliver, and in the course 
of trade or business, no person shall pur- 
chase or accept delivery of any refriger- 
ator covered by this regulation at a price 
+higher than the ceiling price fixed by this 
regulation, or before the manufacturer has 
properly determined his ceiling price 
under this regulation. ae 


If, in violation of this provision, a sale, 
offer to sell, or delivery of a refrigerator 
covered by this regulation is made before 
its ceiling price has been properly estab- 
lished in accordance with this regulation, 
the ceiling price applicable to the sale, 
offer to sell, or delivery, shall be the 
correct ceiling price for the refrigerator 
properly determined in accordance with 
this regulation. ' 


(b) Enforcement. Persons violating any 
provisions of this regulation are subject 
to the criminal penalties, civil enforcement 
actions, license suspension proceedings, 
and suits for treble damages provided by 
the Emergency Price Control Act of 1942, 


‘as amended. 


censing. The provisions of Licens- 
ing Order No, 1 licensing all persons who 
make sales under price control are appli- 
cable to all sellers subject to this regula- 
tion. A seller’s license may be suspended 
for violations of the license or of one or 


(c) Li 


-more applicable price schedules. or regula- 
‘tions. - 


A. person whose. license. is . sus- 
pended may not, during the period. of 
suspension, make any sale for which his 
Jicense has been suspended, .-. ' 


(a) Certain practices forbidden. Any 
practice which has the effect of getting 
a higher-than-ceiling price without actu- 


‘ally raising the dollar and cents price is 


hereby forbidden. 


_ The following is an illustrative list of 
the things a seller is not permitted to'do. 
A seller is not permitted to require the 
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purchaser, as a condition of the sale or 
transfer of the new refrigerator, to make 
payment over a period of time; to require 
him to finance the purchase through any 
particular lending agency, to require him 
to purchase any equipment, accessories, 
parts, or services so as to increase the 
total compensation above the new refrig- 
erator maximum price; to require him to 
purchase any other commodity or service; 
or to require him to make payment in 
whole or in part by exchanging, transfer- 
ring or trading in any other product or 
commodity. Where there is an exchange, 
transfer, or trade-in, in connection with 
a sale, it is a violation for the seller to 
give the purchaser an allowance for the 
product or commodity exchanged, trans- 
ferred, or traded in which is less than 
its reasonable value. 


Furthermore, the seller is prohibited 
from providing for the purchase of the 
new refrigerator by a lessee under a retail 
contract at an agreed valuation which 
together with the amount paid for the 
rental is higher than the applicable maxi- 
mum price at the time the rental contract 
is entered into, and from making the 
terms and conditions of sale more onerous 
to purchasers than they customarily have 
been, except to the extent allowed by 
this regulation. 


It shall also be a violation for any per- 
son to charge, pay. or receive a finder’s 
fee or other compensation in connection 
with the procurement of a new refrigera- 
tor where the finder’s fee or other com- 
pensation plus the purchase price for the 
new refrigerator exceeds the permitted 
maximum price, except that this pro- 
hibition shall not apply to the case of 
a bona fide employer-employee relationship 
between a seller generally engaged in 
the business of selling new refrigerators 
and an employee of the type of employee 
generally considered by the trade to be 
a new refrigerator salesman. 


23. Geographical applicability. The pro- 
visions of this regulation shall be appli- 
cable to the 48 States and the District of 
Columbia. 


24. Appendix A. Ceiling prices for 
dealers’ sales of refrigerators. The ceil- 
ing prices for sales by dealers of the 
refrigerator models listed below are the 
applicable prices listed in this appendix. 


These prices include: 

(1) Delivery. 

(2) The five-year warranty. 
(3) The Federal Excise Tax. 


(4) In the case of an electric refrigera- 
tor, installation to electric facilities pro- 
vided by the consumer, or. in the case of 
a gas refrigerator, installation to gas 
facilities provided by the consumer if 
the installation does not require the dealer 
to provide more than five feet of pipe 
or tubing. 


They do not include state or local taxes 
imposed at the point of sale. No charge 
may be added for the extension of credit 
by the dealer to the ceiling prices in this 
appendix except in accordance with para- 
graph (b) of Section 15 of this regulation. 


The zones shown in the table vary 
from brand to brand. 


Zone boundaries. where more than one 
zone price is listed, are those shown on 
maps on file with the Office of Price 
Administration. 


This regulation shall become effective 
on October 22, 1945. 


Note: All reporting and record-keeping 
requirements of this regulation have been 
approved by the Bureau of the Budget in 
~~ with the Federal Reports Act 
ts) 


Issued this 22nd day of October, 1945. 
. Office of Price Administration 


Make Brand Model Ist 2nd 3rd 4th 5th 
jn No. Zone Zone Zone Zone Zone 
Admiral Corp. _Admiral CS-746 $187.95 $192.95 $197.95 
CS-946 217.95 222.95 227.95 
Borg-Warner Corp. Norge .M-746 193.95 196.95 198.95 200.95 202.95 
Copeland Refrig- Copeland Prices and Models to Be Announced 
eration Corp. 
The Crosley Corp. Crosley SS-746 148.50 150.50 153.50 165.50 
Edison General Hotpoint EA6-46 135.75 
Electric Appliance EAT-46 151.50 
Co., Inc. EB7-46 W635 
General Electric General LB6-46 133.75 
Co. Electric LB7-46 151.50 
JB7-46 188.25 
2 3 
The General Frigidaire S17 146.75 148.25 
Motors Corp. M17 161.75 163.25 
MP17 184.75 186.75 
D17 178.50 180.75 
DP17 202.00 204.50 
~ D19 224.75 227.50 
DP19 247.50 250.50 
CD17 248.25 251.75 
CPD17 271.50 275.25 
CD19 283.25 287.25 
CPD19 306.60 310.75 
CPDI13 482.00 489.25 
AH14 137.00 138.23 
AH16 140.75 142.00 
Gibson Electric Gibson F666 172.25 175.25 178.25 181.25 184.25 
Refrigerator Corp. F686 196.50 199.50 202.50 205.50 208.50 
F786 215.95 218.95 221.95 224.95 227.95 
SF796 255.50 258.50 261.50 264.50 267.50 
Montgomery Ward Mont- Prices and Models to Be Announced 
& Co. gomery Ward ; 
Nash-Kelvinator Kelvinator CS-7 146.95. 
Corp. C-7 171.95 
CD-7 185.95 
H-9 as 
Nash-Kelvinator Leonard SL-7 146.95 
Corp. L-7 171.95 
DL-7 185.95 
LH-9 253.95 
The Philco Corp. Philco ee Prices and Models to Be Announced 
i 
Store 4 5 6 
Sears, Roebuck Coldspot 45126 125.95 130.95 135.95 
& \ 45236 164.95 169.95 174.95 
45326 174.95 179.95 183.95 
45238 185.95 188.95 193.95 
45428 195.95 198.95 203.95 
41338 203.95 206.95 213.95 
41228 183.95 188.95 193.95 
45126 115.95 120.95 125.95 
45236 154.95 159.95 164.95 
45326 164.95 169.95 173.95 
45238 173.95 178.95 183.95 
45428 183.95 188.95 193.95 
41336 193.95 198.95 203.95 
41228 173.95 178.95 183.95 
Servel Corp. Electrolux R-400 149.95 153.45 155.95 156.45 
R-600A 192.95 196.45 198.95 199.45 
R-600 274.95 278.45 280.95 281.45 
R-800A 269.95 273.45 275.95 276.45 
R-800 324.95 328.45 330.95 331.45 
N-603 284.95 287.95 290.45 291.95 
N-803 334.95 337.95 340.45 341.95 
Westinghouse Westing- Prices and Models to Be Announced 
Electric Corp. house ’ ee 


Midwest Zone. 
East-Southeast Zone. 
West-Southwest Zone. 


Ore oo bo 


Zone 1 includes 48 states and Washington, D. C. 
Territories served by independent distributors. 
Territories served by factory branches. 
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